


The Reed College graphic 
standards help to ensure that the 
college’s brand is communicated 
in a consistent manner across 
multiple platforms and among 
various college partners. This 
document outlines Reed’s brand 
identity and explains the guiding 
principles for correct use of  
the college’s graphic tools. It is 
intended to inform, instruct,  
and guide as Reed’s aesthetic 
continues to evolve.

The Reed brand identity is more 
than a single logo—it is a dynamic 
system that works in harmony to 
illustrate the college’s distinctive 
traditions and values. The words 
and images we choose to repre-
sent Reed are a direct reflection of 
who we are; therefore, we must 
approach design with curiosity, 
authenticity, and integrity.
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Reed College 
Graphic Standards

1.0 IDENTITY 
1.1 Logotype
1.2 Logomark
1.3 Lockup
1.4 Presidential Seal
1.5 Partner Logos
1.6 Donor Societies
1.7 Griffins
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Graphic Standards

The recommended logo lockup 
combines the logotype and 
logomark to form a legible and 
visually balanced unit.

1.0 IDENTITY 
1.1 Logotype
1.2 Logomark
1.3 Lockup
1.4 Presidential Seal
1.5 Partner Logos
1.6 Donor Societies
1.ogos
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Graphic Standards

Many college offices and groups use 
unique partner logos. This suite of 
logos is unified through consistent 
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1.0 IDENTITY 
1.1 Logotype
1.2 Logomark
1.3 Lockup
1.4 Presidential Seal
1.5 Partner Logos
1.6 Donor Societies
1.7 Griffins

1.7Griffins



Colors, 
typography, and 
photography

2.0

D E S I G N  E L E M E N T S









Reed College 
Graphic Standards

2.0 DESIGN ELEMENTS
2.1 Primary Colors
2.2 Secondary Colors
2.3 Primary Font
2.4 Secondary Font
2.5 Photography
2.6 Policies

2.4Secondary Font

National 2 is a deceptively simple 
sans serif with distinctive details 
that give it personality without 
compromising legibility. Its 
workmanlike character makes it a 
timeless and functional humanist 
typeface for both print and digital 
applications.

abc 123
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6_ApplicationsEctatum quis 
doloreped mo eosanim
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6_ApplicationsEctatum quis 
doloreped mo eosanim

Video end example

Video still example



Resources & 
Request Forms

3.0

R E S O U R C E S  &  R E Q U E S T  F O R M S
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